PUB2

Luni

Marti

Miercuri

Joi

Vineri

08-10
Proiecte publicitare (Opt.) Branding si brand management (S) Branding si brand management (C)
10-12 lancu I. PUB G3 ‘ Farcas P.
sala 112 Farcas P. sala lll/2
sala IV/1

Tehnici si instrumente

Publicitate online (S) de PR si publicitate (S

PUB G1 &2 Atelier de gandire creativa si copywriting (S)
12-14 Spoaller D. lerjcigg. Mgi:?t(\e/a/ZM.
i sala IV/1
L ) Tehnici si instrumente N
Pubhm?&;ogl;ne ©)de PR si publicitate (S Branding $I|£){Ja£ %Tzng gement (3) Tehnici si instrumente de PR si publicitate (C) Event planning (Opt.)
PUB G1 &2 5 RusF.C. FircasP.
14-16 Spoaller D. , Farcas P. arcas .
sala C1 Zg[gal‘ﬁ/; sala Ill4 amf. 101 sala lili4
Publicitate culturala (Opt.) Publicitate online (C)
16-18 Rotar C. Spoaller D.
sala 112 amf. 101
Atelier de gandire creativa si copywriting (C)
Crainic. C
18-20 sala Ill/4
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