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COURSE TOPICS 

1. Introduction. What is semiotics? 

CHANDLER 2007: 1-11. 

2. Signs, things and meanings 

CHANDLER 2007: 13-30; 69-82. 

3. Binary oppositions and narrative syntagms in media culture 

CHANDLER 2007: 83-121. 

4. Rhetorical structures 

CHANDLER 2007: 123-137. 

5. Codes of media 

CHANDLER 2007: 147-173. 

6. Mythologies, discourse and power 

DANESI 2004: 141-159. 

7. Memetics, intertextuality and humor 

CHANDLER 2007: 175-209.; WIGGINS 2019: 37-56. 

8. Semiotics of popular culture: sports and celebrity spectacles 

Rowe 2004: 142–170; FISKE 2005: 179-223. 

9. News semiotics: literal and metaphoric warfare 

TULLOCH and BLOOD 2010; SEMINO 2021. 

10. Signifying practices and human behavior. The case of climate change 

CHADWICK 2017.   

11. Semiotics and participatory culture: imagined futures 

JENKINS et al. 2020: 1-30. 
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REQUIREMENTS 

1) Preparing examples of applications / case studies for two of the course topics, to be 

shared in the relevant page of the Class notebook on MS Teams, before the scheduled 

date of the class. (20%) 

2) Written exam OR written paper (80%) 

The written exam consists of an application of one of the topics covered by the course, in 

open-book format, on the MS Teams platform. 

OR 

The written paper should consist of a case study related to one of the topics covered by 

the course (including the theoretical concepts and the bibliography, length: 3000 words.) 


