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Computational Approaches in Communication Sciences & Interdisciplinary research /

Abordari computationale in stiinte ale comunicarii si cercetari interdisciplinare

Topics/Tematici:

Hate speech, offensive speech, extreme speech, and emotionalization in public discourses on
digital platforms / Discursul instigator la ura, discursul ofensator, discursul extrem si
emotionalizarea Tn discursurile publice pe platformele digitale

Media representations analysis incorporating machine learning approaches / Analize ale
reprezentarilor media incorporand abordari de machine learning

Analysing media message diffusion using complex network analysis / Analiza difuziei mesajelor
media utilizadnd analiza retelelor complexe

Analyzing trends in public discourses using computational linguistics approaches / Analiza
tendintelor in discursurile publice folosind abordari de lingvisticad computationala

Analyzing ermergent media genres and communicator performance modes using formal concept
analysis / Analiza genurilor media si modurilor de reprezentatie ale comunicatorilor folosind
analiza conceptelor formale

Analyzing User experience analysis using mixed-methods approaches / Analiza experientei
utilizatorilor folosind metode mixte

Analyzing Digital Games & Interactive Narratives using mixed-methods approaches/ Analiza
jocurilor digitale si naratiunilor interactive folosind metode mixte
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